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LUNCHEON PARTICIPATION

o 2 complementary luncheon seats or I seat for on-site
ambassador solution per month
o Discount applied for additional seats

e Logo exposure on invitation, backdrop and menu

BRAND EXPOSURE

o Chinese social medias: 12 posts per year on the Club’s
Littde Red Book; I article per year on the Club’s
Wechat service account; I short-video post provided by
the member per year on Horsemanship Magazine’s Red,
Douyin, Wechat and Bilibli video accounts

o International social medias: 12 posts per year on the
Club’s LinkedIn and Instagram accounts

o I interview with the representative of the corporate
member on China Horse Business Podcast

o Logo exposure on the Club’s website and hyperlink to
company’s website

o 2-pages company introduction on the Club’s official

online magazine which is accessible to all members

BUSINESS CONSULTANCY
o 2 visual calls with the Club’s business match-making
team to discuss strategy and needs for Chinese market
o Participating in I group booth at GCT Shanghai or at
Yulong race meeting : logo exposusre, products & flyers
display, samples & goodies gifting
o Priority access to business networking events co-hosted

by the Club with its strategic prartners

Annual Subscription Fee

5,000 Euros (tax included)
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